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= SIEEAZAIBENIKEA RI2R12 / XU ESHE| S 2 EXt Q92

= Thompson Seoul: Project Manager

» IAIZ M2 Project S ZIME! (O2H0MIXARE @ ) Prolect Manager

= TEOI= I / D-Cube Sheraton / 2 QWL S ZAME! (D|2HUMIXHRE &)): Project Manager
» FEOIE HIR(KTRG) L KB=TI28 / KBXW—.-_—O—’_F— | SEI ALY Z4MEL: Project Manager

» |BIS &ME SH! 7448 Project Manager

= S SEHX|0F New Plan: Project Manager

» SHRUHHEZ|EE Project: Project Manager
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AN
MET | saz/zuangzey

MZiTHarn ZiR|st

SKHIESA @ &7, 20|20 EIELHA

Thompson Seoul: 32 ZAME 3! Fitness Membership 7|2
Hotel Shilla New Concept Membership: Project Manager
COEX Parnas Tower Project: Project Manager
SR BA BENIKEA:MH|A /2H BE o8 =2
CRM/0f| 2L K12 X 71 S H X[ B

NY Jonathan Morr Restaurant Group &2 €&
Parc 1: Project Manager
Alpensia: 7|2 3! 22 42(X| 2 OFAHE S

SERIZHAH0] - AlEd F7HEY

O b L

Walkerhill Resort Pool & Spa A|REA / AE5 Maf Z1ME]
Paradise City & Mzf & 7A4E

EHMA RX| SRVHL SHREE HEE S

ABOUT

STYLELOFT GLOBAL

o o2 LA SH () XHE

Nine Tree Hotel MyeongDong

T A2 =2 Project Manager

2 ZZ: General Manager

GSM ZHEL|OFFC Serviced Apartment
Fel N ek 3 2 AY B EY EE

i

>~

HIEL S10|Z Sunflower International Village A1 XA 2 F X2
InterContinental Hotel Seoul (Grand, COEX) ZHA! X|u{Ql, =& X[HHQI,

712 Y, oM 24 EE Y
TOM (Total Quality Management) Z2HIE [~ 434
CBC (Curriculum Based on Competency) T2 13 XA &
Holiday Inn Express Suwon 7§ PM
2t0tch Y22 SR 7 PM
[ ottt A3 = B



SlMITH3tm A7 st S8 S8t
SKUESIA () F2p7|2) ZE (A=)
SKUESIA () Y71 F27 |l (47)

FSKHZ|Z SKAGEMH7A BX

Human Capital Development Project 2

SKO[ZtH|0|

SKIE Z3F&2|7|'8 71 Project

FSK==4 0|F=8

ST |ASAHE (To-be Model) =2 2! AlsH

FESK==Y

EXIAL ASIHM Project, AL Project
OFAIE HME=~E Project

TA2=E ST Project
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ABOUT

STYLELOFT GLOBAL
= BZ0sin SEAHS ML = SRITHS ZFESk / SHfTistn ZBS (MBA-SHUEEY)
= S SHEAHSHA = SKHESA @AY nsSTHIE
» DDCSHAZSEM, ZEE X[H{Q - TALURT|E], D274 TR, MH|A BLEZ AAR FF, HAF HeRHE| S, Q7N
» JIOCSH T2E XHIQI ZHAI EIR = SKHESA @A QA |20
» SHRUMESH OPE BN, ESXHIQ!, SX|H{2! - ZIR7|HEQIZ4E2| System JHE, A1tEA System 71X,
= IH 2O UT 2 SR SXIHHQ! SH714YAE(To-be-Model) =&

= H&S TELIA, ARITIAHIA, OfOIXIHIEHI(RIF) ChE

- AHIA S 7|8 2 7498, TS AT U SRS B, A 52 £ 2
QNY/2 7445

- Hospitality 7|24 DIAEI| AT, 021 74, Op7Heo] 22

- SKERE, SKUEHA, MK, KT&G, 2HE2CIR, Saseofs|

- BIUTHEIE, SRS, NS, MRS LA 2 AU

= XM =X, X, OLSX] (FEETAD
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BUSINESS WORK SCOPE
of STYLELOFT GLOBAL
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BUSINESS WORK SCOPE

of STYLELOFT GLOBAL

Define

Our Competitive Markets

BY MY FA, SEX H X4 AIY 24, Z2HE A HE} ALY

4 32 ALY (=)
AERIZOEZZHO| S8 7148 1T =
RS, 29 MY o=l 4TAZ F-dEL
Supply/Demand Market Penetration Business Feasibility
Analysis Strategy Forecasting
A A Ze SeAt H X AIE 24 TN AE ERE 23 A 0lI=
(RIX], A1, HHE, 712 Z4=)
“Region” “Present” “Our Strategies” “Revenue”
“Market Grade/Scale” “Future Growth” “Competitors” “Costs & Expenses”
“Market Penetration”
“Target Segments” “ ? : “ i ¢
g g by Market Segments (Occupancy Ratio) Profit & EBITDA
“Pricing”
(Average Daily Rate)
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433 AAY wyE)

Z AV ol
Sy mRME| ZY MY, 2% S3 Y SB 1Y HIMES B

A

o=, 27 HO[H & oiX| ZAt S5 HIZLE HAK 245 AIRYELIC

SE| HAE] HHHZ 1 A\|EHEA]

Defining Our Competitive Markets

“Region” “Market Grade/Scale” “Target Segments”
B HA(EH) Ho P R =Sl 28 174 Segmentation H2|

R TE EEE )

+ Coponts
HEUAR BHOR URE 1) b
479 JPIR2Q 3N Coporate #

i + TowGop
O RS U T228 52
LARL R P B

. ML
LaR-Cod o LA ERl L
st T SR W | RN

DIz on A9 O)= I =oj = S2 25 A, 714 (ADR) +QE 0|8 X1 0|8 40|
Key Approach e C S 2= SH A4E ER0| C}2 M1HE (Corporate, MICE
7|di5t 2 M AH = [t T '
7|kt 3 S5 49 Leisure )2 25, SH I &Y
HE ME 0l Zaut A == SH M| CHSE OlH He A oy 3 »H
HQ oA HO|E X M, =L S A0 CHS OfaH HO M2 ol Z45{0} ol
SIX| ZA} 2 QIEIH = GA ooy 3 By K| XA} 2 OIEE

27| 0|0|Xli= YAl =8 Market Feasibility Study LHE & L=l 2
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13



4 38 189 @y
TN Y SQRA AL
AojEl 7% AIS HHOR 510, 7K58 B LIt 12 HITE (Corporate, MICE, Leisure S) Z2i2 (HAOR AHO= Fagict

¢ DR Y SRR AN

[ol
|
B
%
om
0

Supply/Demand Analysis

“Present” “Future Growth” “by Market Segments”

ol Y S5 & =L I} e SE R 0E ZH M HOHEHE MA
koo - e T GRRAE 08 3Y°

Kev Aoproach ol 3% 2= Y aH 3Y A9 L o2& £ AN 57t 018 SXut 0|8 E40| LE MITE
y App 20|, 124 71N S0f| 7|gt5t o BA/HIBAN S N B S8 (Corporate, MICE Leisure 5) &

Ty U Lo mot I8, S L+ 30 +2 35

F YA CIOJEf 2 2 He A HoE X Fe S0 MESk= g Q4
A T2/t HIERZ SH IHL/Z8A HOE ¥ FE (QUA, Al EEX| 3K O{E2HM
(EQA]) SIX| AL L QIEIF A @7))0f| CHStH OfaHet 2ARE

27| 0|0|Xli= YAl =8 Market Feasibility Study LHE & L=l 2
STYLELOFT
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433 AAY wyE)

AVS RS Tk
oY DEME 3 ZH US| Y T2 (RIXK|/ALY/BHE U 712 5)2 Tio}, 4 U WIS 0l 2743t 24 MRS U ADRES =53

1

Market Penetration Strategy

. . « . ” “Market Penetration” “Pricing”
Our Strategies Competitors (Occupancy) (ADR)
offd Z=HE Tt 4 SH 3 TIt MY EES 24 7 o=
(X|/A L /EHE/7 P‘) (CINIANSYEL "-HE/7 t) (MM HRE 0S) (ADR 0II%)

HI TP ASFADR 301

Rad “n

L] UM FEET AR

sy DRME XiHelEl 2y ZW S UK/AK/EHE 2} 17 MOHEY A sligt DRIE JjzHer U 2
Key Approach I Yo e e R L EE20( 7|9, DREE 24y 54 717 50| 52 £, HEBH0]
% 712 ME AE % Et D2HEQLO| H|w drES 05 815 ADRO|Z
HQ M2 0l 73 9 oy HQ M2 0l 73 U oY MAS A HES MY UHE  APIN A MES Ay wHE
Y =2 E1I0IE1 H 7% &I HOo]E L ME ZYSHOOH X ZE ZYSAHOH L EE
(T2A) BX| EAL (A BX| AL QA Z2HE AR GlO|Ef A ZZHE ARl HOfE
A17] 0|0|X|= ZAL 23 Market Feasibility Study W& £ 232 24 ST_YL,-ELQFT
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\E3

H
o

4 S8 7HEl
OXeo 2 2 AN o|=2 Sl
sy Z2MEC| HE%, 912 H|, 7|E+ #S HIZ L NOI (Net Operating Profit, EBITDA 7HE)S OS5k AR 7HXIS 7Ke

S TS WHZ : 2 NN OIS

Business Feasibility Forecasting

“Revenue” “Costs & Expenses” “Profit & EBITDA”
ESIES HIE OIS %91 0/2 2 EBITDA 0%

EEE

REIMET AP (DD —

Foom o (G ZS200° ALY 5100 NI OLNEMS QUITE WS ENSKY CAON QNN

A HRE 3 ADR OIS0 2745t 21 A2 3, JHE S HIE Gross Operating Profit (GOP) &
Key Approach A =1 <) Afed| HI0JE SO 1S Sal TH| 2 ko EBITDA 7H:32] Net Operating
e e CiE R Ol Profit 0%
SH 3| Lo Y ME HQ M2 012 45 4l o2 SE M2 01z 245 9l oIzt
SHYF&B HOJH & FE He A Holy ¥ g 2R @A HOH H HL
e T2t HERS e I HEYT e T2 HEYT
47| 0|0|X[= ZAL =8 Market Feasibility Study Li& & L&
STYLELOFT
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SE2Y 2YAEHE

)9 9ISt A U 74y f

“QlEt 2 Ao

(Management Agreement, MA)

“T1 Aoy
(License Agreement, LA)

HHE =) 7HE

“Z4Q] X{d} QJEN

(QUALTHR, EH/FHOHA 1 S

OIS BAE

el
= o “ » “ = [
oo 1z Aok = 18 FH EQ H32| mLf 2FYR HE 7ts
=3 (ozAH| Bt T8 (28/0174H] 2 81| 715)
“M ey J Sy { = AN
i SN 7R AHIA e
- (A TIENIE 248 XIF)
I “Tifet ) A2 S2 Ae -
(C7h2 ZH| ot XI1=)
o el “ 3 ” 5}‘%
HE 7S “ ofat /I KA EEIR”
TH ALY/ HIHXMNSEE

(OIS & XI)

o
o

B3 ol HE

‘59 FY Wit Bof”

—

NSO 45

Ws/MH|A L5k HiS

FHuUsI=TOH S HS
(A NRAERN =S

zs

T LA (EHE)0| T2 USD 200,000 ~ 500,000 $=F774K| Crkst

21 107hE~LQ) 712 SOt Hdok= o1 RHE//hE OPHE FH| H T SOl thet IS Okt

2l O x 92 22}
‘M O x %, OJOIRIT O 442,

o

rio
=
T
<
IR
rir
oz
12
[
o
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A = o] MHE A

71 AlQf
(License Agreement, LA)

olEt 2% Al

(Management Agreement, MA)

- DZME Ot Xtz (IM) F& &4 « O2HE O Xt= (IM) &2 2y
« HZHC M= = HIftE M=
. ARIK| AL} RI8Y = 71 MMM ZH (Application Form)
. =Q JOF X Ty ' _
=9 AY g t (Commercial Terms) . olst (LOI) 2
- FLAY = Y X Z=Q Aot XA T} (C ial Terms)
N L= - - - FQ el ommercial Terms
+ Yol 2N (MOU) = 85 AZ ABM (LON K" | | X0 Jior 01 51t X1y

7= X122 ot 2™ gfoF X4

- PIE2F ALN A 2K

(MA, Management Agreement) OF AL XIS
« PN X8 T} © AR Ee IR
- A A XA

S o

" Interim Agreement (7|& X2 Z7| AIS Q15 2 o),
SN ME ZAE M2l (HF Hol 18 Q)

STYLELOFT
20



A 23N X3

QI Loty SN £9 Xj 89 9T Yy
bS] S

Oteet 20| CleE = UH

HIEH2E Aok Hxt AQ7Zt 7 1A 2F =} AQ7|7t
01. IMZHY 23 01. IM2HA 2%
02. 32 Brand MA 2! |xH™= 3F 02. &5 Brand Md ¥ XxN= 3F
03. HHES AR H+= 2 US 3= 03. EHES 7AKS H4 2 IS 3=
Sof o[sfMd) &l
04, HEHCE AJQIX| A} 2 [EL - 04. LOI (2F 2l2tM) & Tet m & Condition 1=
AL 712 =) e 2 &9
05. LOI (2F 2latM) 2 Term & Condition 1= 05. 7t AIEXM (Application Form) & & 1%
(o 712 Z74) T N HiZ N
06. 2X & H2HC MA 3F 06. HHES LiE &21 HXt XIEY 2%
07.'zl& BHE 88, MOU E= &= A& = 07. *Franchise Disclosure Document o
LOI, 7= At2S flot & = MIE T A 7[E} FIEM HE v
08. 2% Aot Mz 12%F 08. 7td At &Z2 4=
T LY Ol et A 7[7F 29% x| L ofle A2 7(7F 18
' 2[X9| Brand M (Commercial Term & Condition £2] 2 A& Exclusivity &)
2 Franchise Disclosure Document: Z2#X0|X MEZIHM L ZLHHO| M2 FIH 2N S
STYLELOFT
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BUSINESS WORK SCOPE
of STYLELOFT GLOBAL
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A A A NS 2

22 SAE S 29 £ Z9
SN2 7|z X0 Z{H6| ThSP| 2IsH, THXI U2 ZPOIE BEX 20| K53 A TS 2Ioh A7 L AZ X20| BREHICE

a4  AME X222 224

- SR 20 HCHE MSHQ! /AL AHCE B

- 7180 2P QI 2F HICHs QUGHLE, SIA| A7| AMCIEN Ofat 7|2 KI2 44

- 1) ABEIES TTAP| RAIGHS Z9: A 7K o} FARtE F/0f0] MEHE A
2) AMCES QXN 8ol A9 SXHPL T M5E 4 US

. S0l Q7= MAGH mCt O [ EXH|Qt AR =XIS x|MSlsh= o8 TQ

A2 ZOAM

23A MY EHg)

I o o =0
- NEEE2R8E

+ TYTIHBOM), MHIASM S 2F 284S 1 U A

+ B Al SHY 22 DR I/AIB IS BES FHS J1N NS 9y Ee
. == [HQ'I! |: g _?_g ﬁn IJ_'—I: iﬁo i]-EE 0|6|- M Hl aj |_T'_ II:_E (o2 [=13 ILLQ_

+ SAE Oielll= oEX SRS HIR, LSt S8 389 a4 X2 S &8
=I\; (Four Seasons Seoul, Courtyard ul/HUZ &)

Advantages - BN SY M AR 44 ANE 28
(HE 20T 2, Ll SHHRHICIYT 2 5)

STYLELOFT
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A A A NS 2

SYH =Y BEHE 4 / AKX AMEE Y AL 2M
BAL71E A2 Off tHSotAL, MAXRl IEE S8 AlES 2o/ ?lof 24 H AMS A2E AFLIL.

S HH

b

=y

“IArchitectural Standard”

A&

(2 AE 71E)

« ZHAI
=
22 =BC - =
. Algﬂ HX}
A ABIEIE a2 2
5 Sl = PN~
g 00t .
+ J|EF T2 AL
- SHAE
- 3 2 AlE (BOH?)

IX|L|0j2 AEHT

G =g S PNE=]
= HOF S EITY

= OJt 2 ife Safety
R=1 ol e

= 3% (HVAC)

» M| XT

A =3

- E0 37

- SR AHOISH

Ald ARIGE

E 38 Mg

“Engineering Standard”

12 45 717)

= Size and height : HX 2 &1 7
I3 "Heje = Architect : T = AHEE= HEH
A2 ABHEE * Engineering : 25 = BZEE= 714
ai= G| « Interior : T4 = HAE|= ORUX
(Y 249) » FF&E: T4 EE'.: ?_J’EIEIE WIHE S

U=, 714, H71,

22} Spec. Y
M| HE 7

S AT, H2|H0|E
*Back Of the House: AJ2A, K| &1, FLHAZ/ZIASZ|ALS, F20H/ZALL, ME/AMH 7 IMZIAAE, BoH/S
*Heating, Ventilation and Air Conditioning

Y BA/ITHBEANE S

STYLELOFT
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A A A NS 2

ZI-EI:H AIO' AlA‘I JIII E}EE (0] 3“*12
o0 2t FUBECH ES TIES HBH0} SHe BLE AID, 0l0f et ZT XIA0| REE

D

7 R ANS A2 HEH Uy (S2E 778 A)

1. According to NFPA No, 101 “Life Safety Code”
1) Exits shall be accessible in at least two directions from any room.
2) Dead-end corridor up to 8m (not more than two doors) is permitted.

2. Elevator

1)Minimum 2 elevators for the first 100 guestrooms with 1 additional guest elevator
for every additional 100 guest rooms.

12| 224 Brand Standard 23| LHE =

Q Sustainable Asset Value 1 T | e Operational Excellency
(RI& 7tsd &) m e ][i] Bl | ( (Y g &)

- It

[

==

[

irg

g

« I ARHO|E] E|A D
= “Dead-end Corridor” &4

= L= F£&olt, Global
Standard ¢4 (NFPA No.101)
S Global BrandZ 2% Sy

S
=}

- 712 1004 7IE 24
- O 1004 =2t Al F71G

i
= 12 Traffic Jam S S0 2

st 124 A] Kot 2910]
\ y

1 National Fire Protection Association

STYLELOFT
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A 2A HANS RZE

AR AMS A2 HFUE

» F2 M Y HRAE ZERISAL EY I 2F M) »  XI2 (Acoustic treatment) HZI0f| CHSH 7| HIA|
» SH 2Y QAE 1125t Mass study AE X[# = FR (Fire Rate)0f| LSt 7= MIA|
= Space program (A|&7M A|ME HE/Z2g X /SHHiX]) = 3| (Partition system) 7|2 47 ZE X|¥
» AMY A ZE X Facade A|1E ZE XY * Facade 72| HE X|&
» SH 2H QAS NEe M U HH A2 HE X3 = Porta Cohere 7|2 &7 ZE X|¥
» Room mix, room configurationOf| CHgt 7|& HIA| » H S HE XE
= Mock-uproom = ZE % FF&E HE X|¥ = Door & key control system %!
QWA QA ORUXH HlE AE XY Door & key hardware 7|& HIA|

%?l /jl_g Hias = MEP 7|2 00 TSt 7|& HA| = ZQ Equipment 2! OS&E 7& AE X|¢

dE = OflA| = e -0 v = o= =

» 2£ (Plumbing) 7|2 AH HE X|¥ = ("QA|) 7|54Y Special consultant A& X2 S
NI, 2, M L HA LT CHSE 7|E KA
= XY HH| 7|2 HA|, T AL TSt 7|1E HA|

= A/V (Audio/Visual) 7|2 MA HE X|¥
= HOMTI2 MA HE XY
= OHO| 7|2 A HE X|¥

= Fire alarm system 7|2 &A ZE X|§

. 59 99 U HAMES 133 57 A2 ZE XY

STYLELOFT
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BUSINESS WORK SCOPE
of STYLELOFT GLOBAL
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H| 77} AZE[H
7

e ZH|
AE 5 0| ZD OIA/ TR B HS0|, X FH|O| ZLOIT Zb| KMol Ch3t X1 3t0] WL

JH2H Z=H| 242 U =Q O|HIE Of|A|

—_ L

= ZX|HHQ! (General Manager, GM) S &iA 012 MA 4 T} X

7H_T|_|.x|:|| ol iH_g_ -General Manager
(L — [=) .
B —Directors
- Ut AR
_ - i Z=H| A& X oM A& HE (GM % Directors £ £ ZA|)
JHek=t] A= & ol - 012 R A2

-FF&E 101 / AP DFAIE Offt A2

- M OIS M2 A8 ZHE
AR OIS A= 3R - OPEl & 0121 R

- AP DRI 7]

« NS Il Z=H| A2l X[
- SETLAAR A= Tt
- 0§ Agent (ZRA|) MY X|&
—-Uniform & Q=& 25 7104

FF&E 2 7IEF 00 A2 2 g

- JHEH S XM Ql=01A|
- MR /HSFYF Q1501A X[
—Spare Parts & Attic Stock (XH1E) 22 =M X
- YHIF JHHE| & YTE| Y XI” S

o

r
oS
ro

AL U= Q1A X|H

STYLELOFT
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BUSINESS WORK SCOPE
of STYLELOFT GLOBAL
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4 23 T3

09:

YA XN EE “a FIRST'E =5 2F Ha WAlg z|MHO= Mot =2|Lt
=2 HHE 719 A|QF 51| A& 29 (Third Party Operation) #AlE AE JHSEILICE

= GAL XA BE “a FIRST'E TSt 2F g QMHOZ HQt £
. 32 B 7i9 3ot % AP} AR 22 B H 3Kt 22 T (Third Party Operation) WA 2 7h5e!

' B NE OIS 41X Se 29 (1402 29 FB
U £4t0)) 224 HAC sto| 2

- BAXY 2 SHS (12 | HA =
ct = T = S
At Advantage | 22 THEAE 59 144 Ié%%é
- 2Y/AEok= $H21) S8 OPE % 2) 218 2F Share 52 Solf O 2 HIE B &5 Y
. 24 OEl Q0 AAD HIAIS °J71, 102 (O (UM DHE x % Scheme)
- PEURHY O HE U HEZ X2 S2 YEFOR HiXE
- MR UE2 AT RO Vs
Z= AL 72E 5 -
Al . AlOIZQ} 30| 7
31 7|5} AfB =t §i0l ks
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Project Experience
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IAEA M2
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QQFECE|ZE ALMMZ

Banyan Tree Club&Spa Seoul

0
Im ot

=
S
N

T

oloj=dit s &M

2
(=]

08
~

MO

t

== M=
CONRAD SEOUL

- 0{9|= SIFC

- AIG

- ZEEAEY)

SEIAZ}

Hotel Shilla
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Op2tCHO| A A E|
[ZUZ|=IRZ|EE]
Paradise City

#l2t= 0 FEA[E]
Sheraton D-Cube City

CIFEME . AME FAA CHX|
CH-g e + MELA SHEE
2N - Zug

. PM

EEERSEVEEL!
Global Super Luxury Hotel
o LILHIIEL|AOLA|O}
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Shilla Stay Haeundae
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Shilla Stay Ulsan

> 4I
rx
oH
19
P
Ho

r= o
o
1

L)
o

om ol
ne
T
I-I'I-I
M
ne
|

~

r
nx
>~
e
0x
my
nx
om - fok

§linl~| .

4

Vi

I
| &

A Rarrg

| & |

¥

LI2fAH(O] ML=
Shilla Stay Seodaemun
MUz 02&

NN REEIED

=it 2(0[2 Edgojelx &=
Glad Live Holiday Inn Gwangju

© (MMSAEE 52 . ZEBOIA|

 DHRMAF) o SYEHH

- g « Wt 4

* PM

STYLELOFT

37



:
aye
eriengs
=

EXp:

¢ ]éCt

&

(v




KT estate AR XIS
KT ESTATE accommodation business
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Four seasons,
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Ramada Encore Pyeongtaek Ramada Pyeongtaek Harbor Ramada Encore Haeunndae
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The Luxury Collection Seoul
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Thompson Hotel Group
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A 38 29 A™M: Ramada Encore Haeundae

RAMADA

encore

Hotel Information

= M 402 A
= A[A: All-day Dining, Gym, Business Corner, Rooftop Garden
TEMEA

= Grand Open: 2017.07

@AEMZOESZH220174 7€ 7i2et Ramada Encore Haeundae2|
T2t Z=H| AR 232 E2 ) MBAt AERIXZAM 2F SYLICL
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A 38 29 A™M: Ramada Encore Busan Station

RAMADA

encore

Hotel Information

= ZHAL S 446 A

= A4 All-day Dining, Lounge, Meeting Room, Gym, Business Corner,
Rooftop Garden, Sauna, 2SI

= Grand Open: 2019.09
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A=22 2F 24X JHCAEoE FHE

(& GRAND CITY HOTEL

Managed by Styleloft Global

Hotel Information

%
N

S

= M 357 4
AJ&: All-day Dining, Meeting Room, Gym, Business Corner,
Rooftop Garden, Z2A4EIA|M

= Grand Open: 2020.11
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